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Area: Products Marketed Toward Gen Y + Green + Tech
Adapted from Louie, J. (2010, Aug. 7). Generation Y wants bang for their buck; Latest wave of younger buyers are more green-and 

tech-savvy. Calgary Herald. Retrieved Oct. 24, from E Library Database. 
Amanda Bailey and Bob Gallagher are buying their first house together. She's 24. He's 30. They're part of Generation Y, the latest group of homebuyers to hit the market -- and they're looking for very specific things in their new home. "I wanted a house that had an attached garage, in a newer area with a younger demographic," says Gallagher. 

"Most of the areas you can build in are newer. We didn't want to buy an infill, or rip down an old house. We weren't in a position to do that." Bailey and Gallagher are building a two-storey, 2,000-square- foot home in Sage Hill, a new community in northwest Calgary. 
…
After speaking with the Sage Hill area manager for Shane Homes, the couple realized they could buy a new house with everything they wanted for the about same price as the homes they had been looking at on the resale market. 

"It was a pleasant surprise," says Gallagher. Their new home will come to about $445,000, including GST and all of the upgrades. 

Gallagher, a financial adviser, and Bailey, a legal assistant, like to entertain. They also wanted plenty of open space. 

The home plan they chose fit with what they were looking for. "It's customized to our liking -- we get to pick the plan we want," says Bailey. 

The couple liked the granite countertops that come standard with Shane Homes, along with the bonus room upstairs, which is located beside a wet bar. They also liked the upstairs laundry room. "The overall size fits us, now and in the future," says Gallagher. "It's something we can grow into. If we have a family in the next few years, we didn't want to have to move again." 

The couple also like the area. Their home is located half a block from an environmental reserve, where they can walk their dog, a golden retriever puppy. "We're looking forward to meeting people our age," says Bailey. "There are a lot of people our age moving in there." 

Generation Y-- also known as the Echo boomers, the generation born between 1977 to 1995 -- are a driving force behind changing consumer markets in Canada and the U.S. They tend to be more concerned about the environment, as well as more urban and technologically savvy than previous generations. When it comes to buying homes, they're looking for energy efficiency and flexible floor plans. They're OK with smaller homes that maximize the efficient use of space. Open layouts are popular because they like to entertain. 

With an eye to affordability in the starter home market, some buyers are opting for homes with a smaller garage -- or even garageless homes. 

Generation Y buyers currently make up anywhere from 15 to 20 per cent of sales at Shane Homes, a single-family home builder in Calgary that is just starting to see that age group entering the housing market. For the most part, Generation Y is looking for the same kinds of things as home buyers in other age groups, says Shane Wenzel, senior vice-president of sales and marketing at Shane Homes. 
What sets them apart is their focus on value for money. "Most Gen Y buyers are more comfortable starting off without getting in over their heads by picking up a big mortgage," he says. 

At the same time, they are looking for quality. These buyers appreciate features such as granite kitchen countertops and upgraded cabinets. They're also partial to luxury items, such as having a crystal chandelier in the kitchen. 

They're looking to personalize their space, because "they want their space to be as unique as they are," says Wenzel. 

…
Such buyers are also environmentally aware and want eco-friendly options to ensure their family's health and wellness. These days, there are plenty of options to choose from -- everything from upgraded windows and furnace filtration systems, to low VOC paints, water-based adhesives and renewable products such as cork or bamboo hardwood flooring. When it comes to green, there are more choices now than ever before, says Wenzel. "Even the exterior wall systems are more efficient." 

Another hallmark of Generation Y buyers is their comfort and familiarity with technology. "They've got to have a home theatre with a 50-inch flat screen TV on the wall and a surround sound home theatre system," says Wenzel. "They are very focused on family, and in order to entertain the family at home, these technological items are a requirement. They will put technology in long before any other generation will -- it's probably in the top five on their list." 



