HSB4M: Greenwashing

Greenwashing = “Used to describe the act of misleading consumers regarding the environmental practices of a company or the environmental benefits of a product or service.”

Greenpeace. (2011). Greenwashing. Retrieved Oct. 6, 2011 from http://stopgreenwash.org/
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THE SIX SINS OF GREENWASHING

1. Hidden trade-offs: A product that's eco-friendly in some ways, but not others, such as paper from sustainable forests that's bleached by methods that release dioxin.

2. No proof: A claim that can't be substantiated by easily available information or reliable certification, such as toilet paper claiming a certain percentage of recycled content, but without evidence.

3. Vagueness: A claim so poorly defined its meaning will likely be misunderstood. "All natural" isn't always non-toxic, for instance.

4. Irrelevance: A claim that may be truthful but not helpful – CFC-free is a frequent claim, but CFCs are banned by law.

5. Fibbing: False claims, such as products claiming to be Energy Star-certified that are not.

6. Lesser of two evils: A claim true within a product's category, but not for the category overall, such as a "fuel-efficient SUV."
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