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Toyota's youth-oriented brand Scion has finally arrived in Canada. 

Scions are already a common sight south of the border, where they have been on the market since 2004, and you may have spotted a number of them that have strayed north of the 49th. 
The Scion lineup currently consists of three vehicles (all under $21,000) and there's another one on the way. They will be offered mainly (via the separate showroom-within-a-showroom idea) though 45 existing Toyota dealerships. In addition, there will be dedicated "boutique" downtown stores in major cities -- one in Vancouver. 

Scion is a youth-oriented brand that attempts to capture the "Gen-Y" buyer and promises to do it with a very different marketing and buying experience. That's because the kids of the boomer generation have grown up with mobile phones, anytime Internet access and interaction with friends though social networking sites. 

"It's not just the car, it's also the way you interact with a whole new group of consumers, in way that they want to introduce brands and products into their lives," according to Stephen Beatty, managing director, Toyota Canada. "These buyers have more control over when, where and how they shop. It's all about access and choice." 

Scion vehicles come with a high level of standard features. Air conditioning, power windows/locks/ mirrors, an audio system with MP3/ iPod outlets, sport seats and a full package of safety equipment are all included in the base vehicle. The colour and whether you want a manual or an automatic transmission are the only primary choices. 

Moving on from the base vehicle starting point, purchasers then have the freedom to fully customize their ride from line of more than 75 parts and accessories, including a full line of Toyota Racing Development (TRD) performance gear. It's a mix of both dealer and factory installed equipment. 

The Tc Sports Coupe is the sporty leader in the Scion line and was the recipient of an extensive redesign for the 2011 model year. It comes with a "tunable" 2.5-litre four-cylinder engine, a six- speed manual or automatic transmission and its price is $20,850. 

While nothing like the boxy shape that people associate with Scion, its design does incorporate the high belt line and the "chopped" short window glass styling traits of its Scion compatriots. It's also a hatchback with fold-down rear seats that adds to its functionality and the Tc comes with additional knee airbags for both the driver and front passenger. 

Scion calls the xB a "compact urban utility vehicle". The tallest Scion is a classic two-box design and it offers the most interior and cargo space of the trio. You also sit taller in an xB and there's lots of room for cargo and passengers. Under its hood is a 2.4-litre engine and it's mated to a five-speed manual or four- speed automatic transmission. 

The xB starts at just $18,270, that price includes projector style low-beam headlights, and a centre-dash positioned instrument panel, on the inside. It also comes with a tilt and telescopic steering wheel with audio controls. The base audio system in all Scions is by Pioneer and upgrade option is an Alpine system. 

Scion xD is a smaller, lighter yet versatile five-door hatchback with a more fuel-efficient 1.8-litre engine that's also mated to a five-speed manual or four-speed automatic transmission. A start price of just $17,200 makes it the lowest priced Scion that you can currently buy. 

The xD comes with versatile rear seating system. In addition to being split 60/40 and folding flat, they also have clever slide and recline features. Unique storage features in xD include both an upper and lower glovebox, plus a pop-out cup holder on the right side of the dash. 

Later this year an even smaller Scion, called the iQ is expected. The only information we have right now is that it's a subcompact three-door hatchback with seating for four. 

Toyota Canada believes that the timing is now right for Scion in Canada, due to an ongoing change in consumer demographics. 

Scions aspire to being emotionally involving and affordable vehicles and are designed to resonate with a new generation of automobile buyer.
